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Sarah de Jong is an Assistant Account Executive at Ketchum, and works on client 

accounts Kleenex and Cottonelle. She has been with the firm since February 

2016.  

Sarah previously worked at Nashville firm, McNeely Pigott & Fox (MP&F) Public 

Relations, for two years. As an account executive at MP&F, she worked for the 

United States Department of Labor Job Corps Program, Amazon, Feld 

Entertainment, and Tennessee Chiropractic Association.  

She graduated summa cum laude from the University of Alabama in December 2013 with a Bachelor of 

Arts degree in communication, with a focus on public relations and minor in event management. She is a 

native of Nashville. 

 

PRSA Skyline Awards 

The PRSA Skyline Awards Gala brings Chicago thought leaders together to celebrate the public relations 

campaigns and professionals unsurpassed in our industry. The gala highlights the shining projects and 

programs we work hard to plan and execute for clients all year, as well as recognizing the individuals 

who went above and beyond.   

I was honored serve as this year’s PRSA Young Professional Network Career Contributor. Since moving 

from an independent firm in Nashville, Tenn., to Ketchum in February, I have grown and learned more 

than I could have ever imagined. My colleagues, and the industry professionals I’ve met in general, have 

the same passion and excitement for PR as I do. We love our clients, we love the work we do and we are 

proud to show off our groundbreaking work. Needless to say, I have learned a lot in my five short 

months in Chicago, and the Skyline Gala brought it all together.  

Below are my top five takeaways from this year’s awards:  

1. Everyone needs PR. 

a. While we all may work in different facets of the industry, it’s events like the Skylines 
Gala that prove the single most important part of our jobs: We understand the need for 
public relations. From running a campaign for a hair-loss specialist to telling the world to 
go commando with Cottonelle®, we are responsible for effectively getting our client’s 
message to the public. Every company needs PR.  

2. Journalists need us as much as we need them.  

a. As Amy Guth, publisher of Redeye and the Skylines Gala emcee, said, it’s thanks to us 
that the media is successful in putting out new information. We are waiting with a new 
story when segments fall through, or when the media needs to identify an expert on a 
topic.  

 

https://twitter.com/sarahmdejong


3. We don’t live in a traditional media world. 

a. We are in the midst of a public relations agency change. While we used to focus only on 
traditional PR, we now need video producers, SEO experts, digital teams, etc. in our 
agencies. The industry is evolving, and we are constantly adding to our scope of work 
with the changes. 

4. Have a strong network. 

a. I’m lucky enough to call PRSA’s Young Professional of the Year, Caiti Bieberich, my 
colleague. Her speech hit home for me, because I know it to be true: “Having a network 
of people who want to counsel and help you is a powerful thing.” Whether that network 
is your colleagues, friends or mentors, it’s important to cultivate your network and push 
each other to improve.  

5. The trifecta: enthusiasm, encouragement and improvement. 

a. One of my favorite quotes from the night was from Mike Santoro, President of Walker 

Sands Communications and PRSA’s Professional of the Year. He said that “enthusiasm, 

encouragement and improvement drives.” This sums everything up for me. We need to 

love what we do, we need a support system around us to push us to be a better 

communicator, and we need to improve constantly.  


