
PRSA Chicago January Career Contributions Program Winners 

Katie Chrapla 
(@KatieChrapla) 
Assistant Account Executive 
Finn Partners 
Katie joined Finn Partners in 
December 2015. She works 
primarily on the Professional 
Services team supporting 
media relations, social 
media, event research and 

media monitoring for her clients. Katie’s work 
includes supporting media relations efforts and 
event management. She has secured media 
placements with the Wall Street Journal, Fast 
Company, Law360, Chicago Tribune and other top 
tier and trade publications. Prior to joining Finn 
Partners, Katie worked at Propllr PR, focusing on 
accounts within the technology and B2B space. 
While there, Katie assisted with media relations, 
social media, and new business research and 
development. Katie graduated from DePaul 
University, where she double majored in media 
communications and public relations and minored 
in hospitality. While at DePaul, Katie was also a 
member of PRSSA. 

Allysen Geoffrey 
(@AllysenGeoffrey) 
Account Coordinate 
Ketchum 
Allysen Geoffrey graduated 
Magna Cum Lade from 
DePaul University’s College of 
Communication earning a BA 
in Public Relations & 
Advertising as well as a 

double-minor in Communications & Media and 
Photography. She is currently an account 
coordinate at Ketchum where she works on a 
number of brands across the home and family, 
health and lifestyle sectors, supporting account 
management and media relations on a regular 
basis. 

 

‘State of Public Relations’ 

With the communications landscape constantly changing, the role of PR professionals continues to 

expand and evolve. We recently joined some of PRSA Chicago’s most senior PR professionals to examine 

the current “state of public relations.” Leaders from the corporate, agency, non-profit and academia 

sectors discussed trends in the market as well as the skills needed to succeed in this ever-changing 

environment.  

Here are three trends that our panelists think will shape our work as PR pros in 2017: 

1. PR is transitioning to integrated communications: While the lines between marketing, 
advertising, digital and PR are blurring, that does not diminish the role of PR. This evolution is 
serving to elevate PR beyond just traditional media relations. PR will continue to be the heart 
and soul of communications as it is our job to fully understand our audience and deliver the 
right messages across multiple platforms.  
 

2. Journalists will be more diligent than ever: As “fake news” stories continue to infiltrate the 
media, journalists – now more than ever – will be more diligent when it comes to the facts. 
Editors are already instructing their reporters to look more closely at the facts and what public 
relations professionals send. This is an opportunity to hold our industry to a higher ethical 
standard.  
 

https://twitter.com/KatieChrapla
https://twitter.com/AllysenGeoffrey


3. We’re better at measuring PR: PR hasn’t always been the easiest thing to track. But times have 
evolved and technology has provided us with analytics to help track, benchmark and measure 
success. We now have a much better idea of reach, engagement and concreate results that 
come from PR. Measurement will continue to be important as the industry seeks to 
demonstrate the value of earned media and other types of communications.  

 

Below is an overview of the top PR skills our panelists discussed in order to succeed within the industry: 

1. Writing: In order to write well, you need to write often and across many different platforms. 
Gone are the days where long extraneous content is getting produced. PR professionals need to 
dabble in social media writing styles as well as tweaking traditional PR writing. Solid writing skills 
and attention to grammar, editing and proofing are expected. With that also comes the need for 
being able to create content that is shareable across all types of platforms.  
 

2. Analytics and measurement: With mastering the skill of writing across multiple platforms, 
comes the need to become savvy in the digital space as well. Measurement and analytics have 
become quite a demand for the PR industry. Whether this is due to client requests or internal 
curiosity, demonstrating tangible value of PR efforts has never been more important. So use the 
tools, understand the stats, and communicate to your clients the value in the data and analytics 
your work is showing.  
 

3. Work-life balance: The phrase that is tossed around all too often. Maybe because we haven’t 
quite grasped the concept yet? The PR industry is stressful at times and most people in the 
industry tend to be perfectionists, which can ultimately lead to self-induced stress. While it’s 
great to raise your hand with client projects and have a can-do attitude, it’s also important to 
turn off the “always on” mentality and recharge. Learn to be more efficient and work as a team 
player even if it means checking in with your colleagues before you head home. Creating a 
supportive work environment with your colleagues calls for a better balance altogether.  
 

So there you have it! A look at the top trends and skills that are essential to have in order to succeed in 

the ever-evolving PR industry. 


