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As the Career Contributor for the Agency Leaders Roundtable 
breakfast for the PRSA Chicago chapter, I gained new insight 
as to how PR agency leaders utilize influencers to sustain a 
brand, concept, and lifestyle. I also gained the perspective of 
how influencers are a part of legal marketing. 

I met the following agency leaders who had differing opinions 
and viewpoints of influencers.  

•Ketchum: Bill Zucker, Managing Director, Ketchum Midwest 
and Canada  

• Olson and Olson Engage: Bryan Specht, President  

• Porter Novelli: Eddie Garrett, Executive Vice President, Global Digital Strategies  

• Public Relations Inc.: Jill Allread, APR, CEO 

• Zapwater Communications: David Zapata, Founder and President  

• Zeno Group: Grant Deady, Managing Director and Chief Culture Officer  

One benefit to hearing from various PR agency leaders is learning about their take on effective 
campaigns to gain, retain, and engage influencers. Phrases that were explained in terms of 
influencers include “lightening in a bottle”, “trial by fire”, and “filling in the holes.” The “lightening in a 
bottle” is an organic approach that can be an idea that is even more effective when put into practice. 
The example given was Marshawn Lynch and his relationship with Skittles. The “trial by fire” concept 
is not always effective when put into practice and further research needs to be done to gather the 
right mold of influencers. And lastly “filling in the holes” is finding influencers that need to be reached 
through alternate avenues. Not all influencers are successful through a singular approach.  

When thinking about how influencers are a part of legal marketing, where I put my communication 
skills into practice, I see that the attorneys of the firm are the influencers who connect with prospect 
clients as well as sustain a current client relationship. As the firm’s influencers, attorneys entice 
clients and prospective clients with compelling biographies and gain exposure to new audiences with 
sponsorship opportunities, speaking engagements, and firm hosted events. In addition, firmwide 
branding enables attorneys to be the influencers for prospective and current clients. Successful 
influencers in the legal field can enable referrals and maintain strong relationships.   

I am looking forward to further events with PRSA Chicago. Thank you for the opportunity to attend my 
first event as a Career Contributor.  


