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New to Chicago and new to communications consulting, I am 
aware that there is a long history with how things have been 
done in PR and professional communications. But the landscape 
has been evolving at a rapid pace over the past five-to-10 
years. For young up-and-comers, starting your career in this 
field today can be comparable to being dropped on a treadmill 
going at its fastest speed. It is easy to imagine the difficulty of 
landing on your feet and staying on balance at first. Demands 
are high and time is precious. Expectations for communicators 
continue to rise, as we are responsible for knowing everything 
non-communicators know and be able to communicate 
effectively to everybody in the room. 

Therefore, it is extremely important for people in my position 
to be a sponge and soak up as much knowledge and information 

I can. The information available can be overwhelming. However, the support system is 
present, especially from working professionals with years of experience. Recently, I had the 
good fortune to attend PRSA Chicago’s “State of Public Relations” breakfast, where corporate, 
agency, nonprofit and academic leaders discussed trends in the market, along with the media 
landscape and skills needed to succeed in the PR industry. 

Here are my main takeaways from the panel discussion: 

1. Mentorship is invaluable. Whether it is an old supervisor, former professor from college 
or a family member, someone who has been there and done that and who is willing and 
available to provide guidance and teaching moments throughout a person’s career can 
make a huge impact. All of the panelists who spoke at the event had someone they could 
call a mentor who helped them get to the position they are at today. 

2. Communicators have to wear a lot of hats. In addition to the hard skills we are expected 
to possess and the responsibilities that come with being a communicator, we also have to 
have the soft skills to manage relationships with our colleagues and clients. It is not 
uncommon that we have to play the role of integrator or moderator, as the CEO typically 
turns to CCOs to help organize and corral the rest of the C-suite. Perhaps most 
importantly, communicators have to be knowledgeable about the business of our 
company’s business or client’s business, which can mean having to know multiple 
businesses simultaneously. 

3. There is a recipe for interns to obtain a full-time position. I will also say this is a good 
recipe for success for young professionals who are just getting started. It might seem like 
common sense, but common sense does not always equal common practice. First, it is 
important to listen. Hear what people are talking about, what is important to current/
experienced employees, how people communicate, and what the culture of the company 
is. Second, ask questions and be willing to make comments. It helps reduce uncertainty as 
well as gets your voice heard. Third, volunteer. Help out anyone with anything to the 
extent possible. Even if someone does not need help, volunteering shows them they could 
come to you in the future. Finally, build relationships. It can be a mentor/mentee 
relationship, or it can be a friendly professional relationship. Knowing people and having a 
good reputation can put you over the top. 



It was a pleasure to have attended the PRSA Chicago event, and I am excited to continue to 
learn and be a part of PRSA Chicago moving forward!


